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Purchases of Durable Goods
SINCE LAST FALL sluggish demand for
consumer durable goods has resulted in re-
duced sales and output and in high levels
of unemployment in important sectors of
manufacturing industry. The decline in
sales of automobiles has been particularly
sharp. These developments have emphasized
the strategic role in the economy of con-
sumer demand for durable goods.
In the first quarter of this year, according
to Department of Commerce data, the
annual rate of consumer expenditures for
durable goods declined sharply to $36.3
billion, the lowest level since late 1954. The
proportion of consumer disposable income
allocated to purchases of such goods—at
slightly less than 12 per cent—was close to
the lows of the last decade.
Since World War II consumers have spent
heavily for all types of durable goods and
have devoted a larger share of their income
to such purchases than in the immediate pre-
war period. In particular, spending for
automobiles and household appliances has
accounted for a greater share of consumer
income.
The interaction of consumers' needs and
wants and of their ability to fulfill these
needs and wants determines demand for con-
sumer durable goods. This article, based
largely on data from the 1958 Survey of
Consumer Finances, is focused on the re-
lation of consumer spending for durable
goods in 1957 to certain factors shaping
demand.
1 The factors examined are age of
the head of the spending unit, income, in-
come change, and use of credit. Similar
data for 1954 through 1956 and for two
earlier postwar years, 1951 and 1948, are
presented to provide perspective.
PURCHASES IN 1957
More than 26 million consumer spending
units—about 46 per cent of the total—made
a major expenditure for durable goods in
1957.
2 Their purchases amounted to $870
on the average and represented about one-
seventh of their income.
About half the purchasers in 1957 bought
automobiles and, in some cases, household
1This is the second of a series of articles present-
ing the findings of the 1958 Survey of Consumer
Finances conducted by the Board of Governors of the
Federal Reserve System in cooperation with the
Survey Research Center of the University of Michigan.
The first article appeared in the Federal Reserve
BULLETIN for March. The present article was pre-
pared by Dorothy Projector of the Consumer Credit
and Finances Section of the Board's Division of
Research and Statistics. Work at the Survey Re-
search Center was under the supervision of James
N. Morgan.
2 A spending unit, as defined in the Survey, consists
of all related persons living together who pool their
incomes. Husband and wife and children under 18
living at home are always considered to be members
of the same spending unit. Other related persons in
the household are separate spending units if they
earn more than $15 per week and do not pool their
incomes.
A major expenditure is defined as a net outlay
(price less trade-in allowance) of $100 or more for
automobiles, furniture, and major household ap-
pliances combined. For further discussion see
Technical Note.
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durable goods also. The other half bought
household durable goods only. Of the total
number of spending units, about 8 per cent
bought new cars and 15 per cent bought used
cars.
Relation to income and age. Purchase of
durable goods was much more common
among upper income groups than among
lower income consumers. The proportion
of spending units making a major expendi-
ture ranged from 2 in 10 in the lowest in-
come quintile to 6 in 10 in the top quintile.
3
About half of all purchasers in each quintile
bought automobiles, but purchases of new
cars were very infrequent at lower income
levels, as Table 1 shows.
TABLE 1
TNCOME RELATED TO FREQUENCY OF MAJOR EXPEN-
DITURES FOR DURABLE GOODS, 1957
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1 A major expenditure is defined as a net outlay (price less trade-in)
of $100 or more for automobiles, furniture, and major household
appliances combined.
Younger people who were establishing
homes and raising their families purchased
durable goods more frequently than older
consumers. Nearly 6 in 10 of all spending
units whose head was in the 25- to 34-year
" Income quintile groups represent successive fifths
of the population ranked by money income before
taxes. In 1957 the lowest quintile consisted of spend-
ing units with incomes under $1,890. Income ranges
for the other quintiles were: second, $l,890-$3,599;
third, $3,600-$5,139; fourth, $5,140-$7,189; and
highest, $7,190 and over.
age group made a major purchase during
the year. Among spending units whose
head was 65 or older, only 2 in 10 made
purchases. The youngest spending units,
those headed by persons under 25, had a
lower purchase rate than those in the next
two age groups, as Table 2 shows.
Purchases in the youngest group were
concentrated on automobiles—particularly
used cars. About three-fourths of the
youngest purchasers bought an automobile
compared with less than a half for the rest
of the population.
To some extent the differences among in-
come and age groups in purchase rates for
durable goods are interrelated. Of all
spending units in the lowest income quintile,
for example, 38 per cent are headed by per-
sons 65 years of age or older in contrast with
only 14 per cent in the population as a
whole. The requirements of older con-
sumers for durable goods may often be less
urgent than those of younger people so that
the low purchase rate in the lowest quintile
reflects not only smaller incomes but also
lesser needs. The low incomes of the
youngest spending units also partly explain
their low purchase rate. About one-third
of all spending units headed by persons 18
to 24 years of age were in the lowest income
quintile.
Age-group comparisons of purchases by
all spending units with those by the 60 per
cent of spending units in the three middle
income quintiles indicate that some of the
apparent age differences are really income
differences. As the chart on page 763 in-
dicates, when the comparison is confined to
consumer spending units with more nearly
similar incomes, the differences in purchases
between younger and older consumers are
substantially reduced.
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TABLE 2
AGE RELATED TO MAJOR EXPENDITURES FOR
DURABLE GOODS, 1957
1






































































1 A major expenditure is defined as a net outlay (price less trade-in)
of $100 or more for automobiles, furniture, and major household
appliances combined.
NOTE.—Details may not add to totals because of rounding.
Effect of income change. Change in income
as well as level of income is often cited as
an important factor in consumer allocation
of funds to durable goods expenditures. A
person whose income increases may not
immediately increase his outlays for food
and other day-to-day expenses or may not
immediately move to better housing. Some
of the added income may be accumulated in
the form of liquid assets or be used for buy-
ing durable goods. On the other hand, a
consumer whose income declines may at-
tempt to maintain customary levels of living,
at least for a while. This may necessitate
some reduction in durable goods expendi-
tures and in current financial saving.
To a degree the Survey data tend to sub-
stantiate this line of reasoning. Spending
units whose incomes rose 5 per cent or more
from 1956 to 1957 purchased durable goods
more frequently in 1957 than other units,
and this was true at most income levels. Of
all spending units whose incomes had in-
creased, more than half were purchasers,
compared with slightly less than two-fifths of
the remaining units. However, lowest pur-
chase rates occurred not among those whose
incomes had declined, but among those
whose incomes were stable. In the lowest
quintile, in fact, consumers with declines in
income purchased somewhat more fre-
quently than those with increases. Perhaps
many such purchasers believed that they had
suffered only temporary income reverses
and they continued to purchase in accord-
ance with their long-run income expecta-
tions.
The differences among income-change
groups in other years are similar in many
respects to those described for 1957. Data
for 1957 and for earlier years are presented
in Supplementary Table 2.
Amount spent. Spending units in the lower
income quintiles not only made fewer pur-
chases than those in higher income groups,
but they also spent less when they did buy.
Table 3 shows that durable goods purchasers
in the lowest income quintile spent $520 on
the average for automobiles, furniture, and
major household appliances compared with
$1,260 spent by purchasers in the top
income quintile. In the lowest income
quintile, however, expenditures represented
nearly 50 per cent of purchasers' average in-
come compared with about 10 per cent in
the top quintile.
Since both the proportion of spending
units purchasing durable goods and the
average amount spent by buyers increased
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across the income range, the average ex-
penditure for all spending units—both
buyers and nonbuyers—increased sharply
with income. The dollar volume of ex-
penditures by consumer units in the top
quintile was more than six times as much
as the amount spent by the lowest income
quintile. Nevertheless, the proportion of
total income spent for durable goods was
greatest for the lowest quintile—about 11
per cent—and least for the top quintile—
about 7 per cent. In each of the three
middle income quintiles the proportion thus
allocated was roughly the same—8 or 9
per cent.
Automobile purchases accounted for an
important share of total outlays for durable
goods in all income groups. The proportion
was about 60 per cent in the bottom three
quintiles and somewhat more than 60 per
cent in the top two quintiles.
The amount spent by purchasers also
varied to some extent with age. Consider-
ing only those spending units in the three
middle income quintiles (in order to reduce
the effect of income differences), purchasers
TABLE 3
MAJOR EXPENDITURE FOR DURABLE GOODS WITHIN
INCOME QUINTILES, 1957
 x
[Mean expenditure, in dollars and as a
percentage of mean money income before taxes]































































1 A major expenditure is defined as a net outlay (price less trade-in)
of $100 or more for automobiles, furniture, and major household
appliances combined.
NOTE.—Income quintile groups represent successive fifths
of the population ranked by money income before taxes. The
second, third, and fourth quintiles constitute the middle income
quintiles.
under 45 years of age spent about $810 on
the average compared with $660 spent by
older purchasers, as the chart shows. Ex-
penditures were a somewhat larger share of
income for the youngest consumers—those
under 25 years—than for other groups.
FINANCING 1957 PURCHASES
Purchasers of durable goods made extensive
use of short-term credit in 1957. About 6
in 10 spending units buying cars and more
than 5 in 10 of those purchasing furniture
and household durable goods borrowed to
finance their purchases.
Credit was important at all income levels,
although spending units at the extremes of
the income range tended to use credit less
frequently than others (see Supplementary
Table 5). The portion of net outlay for
cars financed on credit followed a similar
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pattern; spending units in the middle and
next to highest income quintiles financed
over 70 per cent of their net outlay for cars
with credit compared with roughly 50 per
cent for the remaining income groups.
Purchasers in the lowest income quintile
may have relied more heavily on the liquida-
tion of assets to finance their purchases than
did other groups. As was noted above, in
the bottom quintile expenditures were large
in relation to income, and credit was used
less frequently than at higher income levels.
Moreover, a large proportion—more than
40 per cent—of purchasers in the lowest
quintile had suffered income declines from
1956. Many of these purchasers probably
had accumulated liquid assets when their in-
comes were larger. To the extent that they
viewed their income reverses as temporary
they may have been willing to use their
liquid assets for purchase of durable goods.
POSTWAR CHANGES IN PURCHASES
As supplies of durable goods became more
readily available after World War II, con-
sumers spent large amounts to restore or add
to their stocks of such goods, which had
been reduced in quantity and quality during
the war. As shown by Department of Com-
merce data noted earlier, the share of dis-
posable income devoted to durable goods
expenditure was somewhat larger in the
early postwar years—12 or 13 per cent—
than in the prewar period. Accumulated
liquid assets and high levels of income were
important factors in forming and satisfying
postwar demands.
During the economic downturn in 1949
consumers generally maintained their out-
lays. After war broke out in Korea in mid-
1950, purchases increased sharply and ab-
sorbed a larger share of income. When this
buying wave diminished, the proportion of
income spent for durable goods dropped
back to the level of the early postwar years
until 1955 when expenditures again in-
creased sharply and the proportion of in-
come spent rose to more than 14 per cent.
The increase in outlays during 1955,
especially for automobiles, was associated
with marked relaxation in credit terms. The
1955 increase—the largest one-year change
during the postwar period—was an impor-
tant factor in the economic recovery from
the 1953-54 recession and it also contributed
to the subsequent emergence of inflationary
pressures. After a substantial decline from
1955 to 1956, automobile expenditures rose
somewhat in 1957. Outlays for other dur-
able goods were generally maintained at
levels moderately above those in 1955. In
both 1956 and 1957 consumers spent about
13 per cent of their disposable income for
durable goods.
In each postwar year a large part of the
population has been in the market for dur-
able goods. According to Survey findings,
the proportion buying ranged from some-
what less than 4 in 10 consumer spending
units in the early period, when shortages in
some lines held down purchases, to more
than 5 in 10 in the record year 1955. Ex-
cept for the sharp rise and subsequent de-
cline after war broke out in Korea, the
number of consumer units purchasing dura-
ble goods generally increased through 1955.
Growth in the number of buyers stemmed
partly from population increases and partly
from a rising proportion of spending units
making purchases of durable goods. Between
1948 and 1955 the number of consumer
units making a major expenditure for such
goods increased 9 million—from 20 million
to 29 million—while the total number of
spending units increased only 4 million to
55 million. The increases in purchase rates;
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undoubtedly were related to rising levels
of income and the availability of credit on
increasingly relaxed terms. Development
of new products such as television and room
air-conditioners and changes in design and
styling of goods may also have contributed
to this broadening of the market.
Following a sharp increase between 1954
and 1955, the proportion of spending units
purchasing declined and by 1957 was at
the lowest level in more than four years.
Between 1955 and 1957 the number of
spending units making a major durable
goods purchase shrank from 29 million to
26 million.
Thoughout the postwar period automobile
purchases have accounted for an important
share of expenditures for durable goods. In
the early period of shortages, total outlays
for automobiles were about the same as those
for furniture and household appliances.
Since 1949, however, automobiles have
accounted for a larger share, partly because
the number of car purchasers has grown
faster than the number purchasing other
types of durable goods and partly because
the average amount spent for cars has in-
creased while the average expenditure for
furniture and household appliances has re-
mained relatively stable.
The substantial increase in durable goods
expenditures that occurred from 1954 to
1955 stemmed from increases in both the
number of consumer units making major
purchases and the average amount of ex-
penditure on the part of those purchasing.
The number of spending units making a
major expenditure rose 3 million, or 11 per
cent, from 1954 to 1955 and the average
amount spent per purchaser increased $100,
or 12 per cent. The increase in the number
of car buyers was particularly sharp and the
average outlay for a car also moved up.
As a result the amount spent for automobiles
increased from 58 to 65 per cent of total
durable goods expenditure between 1954
and 1955.
4
During 1956 and 1957 average outlay
remained about the same as in 1955, but
the number of spending units purchasing
declined one million in 1956 and then 2
million in 1957. The decline in the number
of purchasers was greater for cars than for
household durable goods.
Despite the rather sharp changes in pur-
chase rates and outlays during the 1954-57
period, income and age characteristics of
the purchasing population in each year were
essentially similar to those described earlier
for 1957. Purchases were more common
among higher income quintiles than among
lower income quintiles, and younger con-
sumers purchased more frequently than
older units. Moreover, variations among in-
come quintiles and age groups in average
outlay and in proportion of income spent
by purchasers were generally similar to the
1957 patterns. These patterns are also
found in the data for the two earlier years,
1951 and 1948.
Changes in purchase rates and outlays
during the years under study have been
greater, however, for some groups than for
others. For example, the sharp increase in
purchase rate between 1954 and 1955
occurred principally in the lower middle part
of the income range—second and third
quintiles. These two income groups ac-
counted for 41 per cent of the purchasers
during 1955 compared with 37 per cent
during 1954, as the chart on the following
page shows. However, the increase in aver-
* These proportions are based on Survey estimates
of aggregate expenditures for durable goods, but they
correspond closely to similar measures derived from
Department of Commerce data.
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DURABLE GOODS PURCHASERS, BY INCOME
Percentage distribution
NOTE.—Income quintile groups represent successive fifths
of the population ranked by money income before taxes.
age expenditure was greatest for purchasers
in the two highest income quintiles so that
the share of the second and third quintiles in
aggregate expenditure was about the same
in 1954 and 1955.
The most noticeable shift in income dis-
tribution of durable goods purchasers since
the early postwar years concerns the lower
income groups. The 40 per cent of spending
units receiving the lowest incomes accounted
for about 23 per cent of the purchasers in
1948 and 1951 compared with about 27 per
cent in more recent years. The shift between
1948 and later years may be explained partly
by the limited supply of automobiles in the
earlier period, when informal rationing by
dealers may have tended to favor middle and
upper income groups. More than 25 per
cent of car buyers were in the lowest two in-
come quintiles during the period 1954-57
compared with 20 per cent in 1948.
POSTWAR CHANGES IN FINANCING
Increased use of credit has probably been
the most important development in the
financing of durable goods over the postwar
period. In recent years more than 60 per
cent of new car buyers used credit compared
with roughly 50 per cent during 1951 and
33 per cent during 1948.
5 All income
groups have expanded their use of credit. In
addition to the rising proportion of spending
units using credit in their purchases, smaller
down payments and longer maturities have
enlarged the role of credit in the financing
of durable goods, particularly since 1954.
5 According to the Federal Reserve series based on
lender data, the proportion of new passenger cars
sold on credit increased from 42 per cent during
1948 to more than 60 per cent in recent years.
Although Survey data on proportion of new car
buyers using credit have been at roughly the same
level as lender data in recent years, the year-to-year
movements have been different. For example, the
Survey estimate of new car buyers using credit
declined slightly between 1954 and 1955 compared
with a sizable increase in the lender series. A special
survey of new car buyers made in connection with a
Federal Reserve study found an increase in the
frequency of credit purchases between 1954 and
1955 that is consistent with the change shown by the
lender data. (Consumer Instalment Credit, Pt. IV,
Financing New Car Purchases, p. 24.)
TECHNICAL NOTE
Results of the 1958 Survey of Consumer
Finances are based on 3,117 interviews dur-
ing January and February in 2,765 dwelling
units. These dwelling units are located in
the 12 largest metropolitan areas and in 54
additional sampling areas chosen to rep-
resent a cross section of the population liv-
ing in private households in the continental
United States. Transients, residents of in-
stitutions, and persons living on military
reservations are not represented.
Within dwellings, interviews are con-
ducted with each spending unit. A spending
unit is defined as all persons living in the
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same dwelling, and related by blood, mar-
riage, or adoption, who pool their incomes
to meet their major expenses. A husband
and wife living together are always included
in the same spending unit even though they
do not pool their separate incomes. All
children under 18 years of age are included
in the spending unit of their closest relative.
The spending unit containing the owner or
lessee of the dwelling is the primary spend-
ing unit. Children 18 or more years of age
and other relatives who earn more than
$ 15 per week and who do not pool their in-
comes with that of the primary spending unit
are classified as related secondary spending
units. Spending units composed of persons
in the dwelling unit who are not related to
members of the primary unit are designated
as unrelated secondary spending units.
Since the spending unit includes those
persons, and only those persons, who make
joint financial decisions, it is the unit most
frequently used in tabulations of Survey
financial data. Some Survey data, however,
notably those on housing, are presented for
family units. A family unit is defined as all
persons living in the same dwelling who are
related by blood, marriage, or adoption.
Survey family units include individuals living
alone as well as groups of related persons.
To obtain data on a family basis, informa-
tion for related secondary spending units is
combined with that for the primary spend-
ing units to which they are related and with
which they live. The head of the primary
spending unit is considered to be the head
of the family. The number of family units
equals primary spending units plus unrelated
secondary spending units.
Estimates of the total number of spend-
ing units in the population covered by the
Survey are derived by multiplying the num-
ber of occupied dwelling units, or house-
holds, estimated from Census data, by the
average number of spending units per dwell-
ing unit included in the Survey sample. The
number of family units is estimated in a
similar manner. Both the estimated num-
ber of dwelling units and the average num-
ber of spending units and family units per
dwelling unit are subject to sampling error.
The accompanying table shows the estimated
number of dwelling units, spending units,
and family units in the Survey population.
SPENDING UNITS AND FAMILY UNITS IN
SURVEY POPULATION
















































if Estimates of the number of spending units, which depend upon
the ratio of primary spending units to all spending units, are subject
to sampling error. The size of the sampling error is such that there
is one chance in 20 that the estimates shown in the table are above or
below the true figure by 1 million.
Aggregate data are obtained for the popu-
lation covered by the Survey of Consumer
Finances by multiplying data on proportions
and means obtained in the Survey by the
estimated total number of spending units or
family units. Estimates of the number of
units with given characteristics are obtained
by multiplying the proportion shown by the
sample to have that characteristic by the
estimated total number of units. Estimates
of aggregate assets, debt, expenditures, and
other variables are obtained by multiplying
the mean amount derived from the sample
by the number of units.
The Survey concept of durable goods is
similar to, but not quite so comprehensive
as, the Department of Commerce series on
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personal consumption expenditures for dur-
able goods. Both series cover purchases of
automobiles, furniture, household appli-
ances, television, radios, and record players,
but the Survey concept does not include
other items—such as china, floor coverings,
jewelry, and books—that the Department of
Commerce classifies as durable goods. The
Survey estimates of aggregate expenditures
for durable goods correspond fairly closely
in level and year-to-year movement with the
comparable series published by the Depart-
ment of Commerce.
A more detailed description of Survey
methods was published in the Federal
Reserve BULLETIN for July 1950.
SUPPLEMENTARY TABLE 1
FREQUENCY OF MAJOR EXPENDITURES FOR DURABLE GOODS WITHIN INCOME
AND AGE GROUPS
1
































































































































































































































































i A major expenditure is denned as a net outlay (price less trade-in)
of $100 or more for automobiles, furniture, and major household
appliances combined.
2 Includes spending units for which age of head was not ascertained.
3 No cases reported or less than one-half of 1 per cent.
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SUPPLEMENTARY TABLE 2
FREQUENCY OF MAJOR EXPENDITURES FOR DURABLE GOODS WITHIN INCOME-CHANGE GROUPS
1










































































































































































1 A major expenditure is denned as a net outlay (price less trade-in)
of $100 or more for automobiles, furniture, and major household
appliances combined.
2 A change of 5 per cent or more from the previous year in money
income before taxes is defined as an increase or decrease, depending
on the direction of change.
3 Too few cases to compute percentage.
SUPPLEMENTARY TABLE 3
MAJOR EXPENDITURE FOR DURABLE GOODS WITHIN INCOME QUINTILES
1
































































































































































i A major expenditure is defined as a net outlay (price less trade-in) of $100 or more for automobiles, furniture, and major household appliances
combined.
Federal Reserve Bulletin: July 1958770 FEDERAL RESERVE BULLETIN • JULY 1958
SUPPLEMENTARY TABLE 4
MAJOR EXPENDITURE FOR DURABLE GOODS WITHIN AGE GROUPS
 X



















1957 1956 1955 1954 1951 1948
Percentage of income











































































































































































1 A major expenditure is defined as a net outlay (price less trade-in)
of $100 or more for automobiles, furniture, and major household
appliances combined.
2 Includes spending units for which age of head was not ascertained.
SUPPLEMENTARY TABLE 5
CREDIT PURCHASES OF AUTOMOBILES AND OTHER DURABLE GOODS
[Credit purchasers as percentage of all purchasers within income quintiles]
Type of purchase and income quintile








































































































































2 Too few cases to compute percentage in each income quintile.
3 Too few cases to compute percentage.
4 Purchasers of two items, one for credit and one for cash, are
classified as credit purchasers. Charge-account purchasers are
classified as cash purchasers.
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SUPPLEMENTARY TABLE 6
PRICE PAID AND NET OUTLAY BY AUTOMOBILE PURCHASERS
1
[Percentage distribution of purchasers]







































































































































































































1 In cases of multiple purchases, information is tabulated for the
highest priced purchase only.
2 After deduction for trade-in or sale of automobile.
3 No cases rep orted or less than one-half of 1 per cent.
NOTE.—Details may not add to totals because of rounding.
SUPPLEMENTARY TABLE 7
AUTOMOBILE PURCHASES WITHIN INCOME
AND REGIONAL GROUPS
[Purchasers as a percentage of spending units]
Group characteristic
All spending units















































































i As defined by U. S. Bureau of the Census.
SUPPLEMENTARY TABLE 8
AUTOMOBILE OWNERSHIP WITHIN INCOME
AND REGIONAL GROUPS, EARLY 1958
[Percentage distribution of spending units]
Group characteristic
All spending units 1


















































































1 Automobile ownership on a family basis is as follows: 59 per
cent own one car, 14 per cent own two or more, and 27 per cent do
not own.
2 As defined by U. S. Bureau of the Census.
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SUPPLEMENTARY TABLE 9
AGE OF AUTOMOBILES OWNED BY CONSUMERS
1
[Percentage distribution of automobiles]
Age
2 years or less
1 year or less.
2 years
3 to 4 years
3 years
4 years
5 years or more
5 to 7 years
























































i Ownership as of date of Survey. In early 195 8 automobiles
were classified for age as follows (in terms of model y ears): 1 year or
less, 1958 and 1957; 2 years, 1956; 3 years, 1955; 4 years, 1954;
5 to 7 years, 1953, 1952, and 1951; and more than 7 years, 1950 and
earlier. Similar classifications were used in previous Surveys.
SUPPLEMENTARY TABLE 10
EXPENDITURES FOR SELECTED TYPES
OF DURABLE GOODS
 X
[Median expenditure, in dollars]
Type of expenditure
2























1 Before deduction for trade-in.
2 Includes both new and used items.
3 Includes purchasers of items listed below and of other major
household appliances.
SUPPLEMENTARY TABLE 11
PURCHASERS OF FURNITURE AND MAJOR HOUSEHOLD APPLIANCES WITHIN INCOME AND MARITAL STATUS GROUPS





























Age 45 and over
Married:
2
Age 18-44, no children under 18 ,
Age 18-44, children under 18
Age 45 and over, no children under 18

























































































































i Includes purchasers of items listed individually and of other major
household appliances.
2 Age refers to head of spending unit. Includes only spending
units in which both husband and wife are present.
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SUPPLEMENTARY TABLE 12
HOUSING STATUS OF NONFARM FAMILIES



























































































































1 Families that receive housing as part of compensation, live tem-
porarily in houses they have sold, etc.
2 Total number of nonfarm families included in Survey was 2,679
in 1958 and 2,601 in 1955.
3 No cases reported or less than one-half of 1 per cent.
NOTE.—Details may not add to totals because of rounding.
SUPPLEMENTARY TABLE 13
NONFARM HOUSES CLASSIFIED BY VALUE AND MORTGAGE DEBT


















































100 100 100 100 100 100
Median (thousands of dollars).













1 As valued by respondents early in year indicated, except that
houses purchased during preceding year were valued at purchase
2 House value and amount of mortgage debt were estimated, if not
reported in interview.
3 Early in year indicated.
 4 For mortgaged houses only.
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SUPPLEMENTARY TABLE 14
MORTGAGE DEBT WITHIN FAMILY INCOME GROUPS, EARLY 1958
[Percentage distribution of home-owning nonfarm families]
1957 money income before taxes All
cases

















































































i No cases reported or less than one-half of 1 per cent. NOTE.—Details may not add to totals because of rounding.-
SUPPLEMENTARY TABLE 15
PRICES PAID FOR NONFARM HOUSES
1


















































1 Cost of additions made in year of purchase is included in price of
house. Purchasers of trailers are excluded in 1956 and 1957 but in-
cluded in other years. Such purchasers account for about 5 per
cent of all house purchasers in any one year. If trailer purchasers
had been included in 1956, median would have been $12,000.
2 House purchase price was estimated, if not reported in interview.
NOTE.—Details may not add to totals because of rounding.
SUPPLEMENTARY TABLE 16
FAMILY EXPENDITURES ON HOME IMPROVEMENT AND
MAINTENANCE
 X













































1 Expenditures include additions and repairs to owner-occupied
dwellings, exclusive of cost of additions made in year of house
purchase.
Federal Reserve Bulletin: July 1958PURCHASES OF DURABLE GOODS 775
SUPPLEMENTARY TABLE 17
CONSUMER PLANS TO PURCHASE DURABLE GOODS AND NONFARM HOUSES WITHIN INCOME GROUPS
 X
[Prospective purchasers as a percentage of spending units]






















































































$2,700 $2,800 $800 $800 $250 $300
1 Includes spending units planning definitely, probably, or possibly
to buy and those having already bought in Survey year.
2 Includes nonfarm spending units only.
3 Data for automobiles are based on planned expenditures of
spending units that reported they would or probably would buy or
had already bought; data for other items include, in addition, planned
expenditures of spending units that reported they possibly would buy.
These medians differ from those shown in the "Preliminary Findings"
published in the BULLETIN for March 1958. The medians shown in
this table were computed from complete listings; those in the March
article were interpolated from bracket amounts, and in addition the
1958 data were not based on the full sample.
4 Data not available.
SUPPLEMENTARY TABLE 18
CONSUMER PLANS TO PURCHASE AUTOMOBILES AND
OTHER SELECTED DURABLE GOODS
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1 Includes spending units planning definitely, probably, or possibly
to buy and those having already bought in Survey year.
2 Includes spending units planning purchases of items listed below
and other major household appliances.
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